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INTRODUCTION

INTRODUCTION:
When Mayor Kevin Johnson took office in Sacramento, he challenged the arts community to be bold, to work collaboratively, and to reinvent the ways the arts are defined and supported. The For Arts’ Sake Regional Creative Action Plan was the result of over 450 people discussing the challenges involved as well as the opportunities to strengthen the cultural arts infrastructure, increase access to and participation in the arts, and invest in talent and the creative economy. The implementation of this plan was assigned to partners and citizens working in teams to move things forward with bold vision, collaborative action, and a plan for achieving measurable results. 
Key to implementation of the plan was getting a good sense of what artists perceive as their collective strengths and needs in order to be successful as working professionals in the Sacramento region. To this end, For Arts’ Sake leaders developed a survey to poll area artists and creative professionals. This 35-question online survey was broadly circulated, reaching over 750 artists in the region.  Responses were reviewed by an independent research team to identify strengths, issues. themes, and recommendations.

The survey was designed to roughly parallel a similar survey conducted in San Jose. The San Jose Survey of Artists’ Resource Needs was used to help shape a series of conversations and actions about spaces, tools, and support for artistic enterprise.  The results of the Sacramento survey, which indicate a few high-level priorities and strengths across the arts professions, will be similarly used to help shape action.

We are grateful to the Support Professionals Action Team – Michelle Alexander, Karen Brooks, Anthony Garafola, Vallerie Hardman, Lorrie Kempf, Barbetta Lockart, Christina Marie, Liv Moe, Christina Oleskiewicz, Shelly Willis, and especially to JD Franz Research for this endeavor.

Deborah Edward, Ph.D.

Project Manager

For Arts’ Sake/Office of Mayor Kevin Johnson
FINDINGS
Creative Discipline 
Table 1 displays the creative disciplines with which respondents most closely identify.  As this chart indicates, the majority of respondents are visual artists.  This is followed at some distance by musicians and actors.

	Table 1
CREATIVE DISCIPLINE


	
	Frequency
	Percent

	Visual Arts (Painter, Sculptor, Photographer, Printmaker, Performance Art, Public Art, Fine Craft)
	381
	50.9

	Music (Instrumentalist, Composer, Singer, Conductor, DJ/Mixing)
	88
	11.7

	Acting/Directing/Stage, Film
	69
	9.2

	Literary Arts (Fiction, Nonfiction, Poet, Screenwriter, Playwright, Storyteller)
	54
	7.2

	Media Arts (Filmmaker, Video Maker, Animator, New Media, Digital Media)
	50
	6.7

	Dance/Choreography
	40
	5.3

	Design (Lighting, Scenography, Costume, Fashion, Graphic, Commercial, Industrial, Interior, Floral, Culinary)
	33
	4.4

	Architecture (Landscape Architecture)
	21
	2.8

	Other - Multiple Disciplines
	13
	1.7


Self-Characterization 
Respondents’ self-characterizations are presented in Table 2.  About half of respondents say that have at least six or more years of professional work in their field regionally, nationally, and beyond.  This is followed by having been recognized nationally for contributions to their field, having worked consistently in their field for at least five post-school years, and by having excelled professionally in their disciplines.  Least likely to be represented are current students in the field.
	Table 2
SELF-CHARACTERIZATIONS


	
	Frequency
	Percent

	Have At Least 6 Or More Years Of Professional Work In My Field Regionally, Nationally And Beyond
	365
	49.7

	Have Worked Consistently In My Field For At Least Five Post-School Years
	226
	30.8

	Have Less Than Five Years Of Post-School Experience
	97
	13.2

	Have Excelled Professionally In My Discipline
	224
	30.5

	Have Been Recognized Nationally For Contributions To My Field
	115
	15.7

	Have Been Recognized Regionally For Contributions To My Field
	243
	33.1

	Am Currently A Registered Student In The Field In Which I Intend To Practice
	39
	5.3


Arts as a Source of Income 
As shown in Figure 1, the largest group of respondents derive between 1 and 20 percent of their individual income from their artistic and creative endeavors.  This is followed by between 80 and 100 percent and by none.
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Employment Status 
Figure 2 indicates that the majority of respondents are part-time artists.  More than two-fifths, however, are full-time artists.
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As Table 3 illustrates, the majority of respondents are self-employed as artists.  Other noticeable proportions are not employed as artists in any way or are employed as arts educators.

	Table 3
CURRENT EMPLOYMENT SITUATION


	
	Frequency
	Percent

	Self-Employed As An Artist
	411
	55.8

	Not Employed As An Artist In Any Way
	138
	18.7

	Employed As An Arts Educator
	80
	10.9

	Employed In An Arts Role In The Private Sector
	50
	6.8

	Employed In An Arts Role In The Public/Government Sector
	27
	3.7

	Other
	31
	4.2


Figure 3 demonstrates that the majority of respondents do not hold any other job. Close to half, however, do.
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Table 4 portrays the extent to which respondents are art-related educators or administrators.  In this case, the majority response is “no.”  About one in five are community educators. 
	Table 4
EXTENT TO WHICH RESPONDENTS ARE ARTS-RELATED 
EDUCATORS OR ADMINISTRATORS



	
	Frequency
	Percent

	No
	425
	58.9

	Community Educator (Private Lessons In Art, Drama, Music, Dance, Creative Writing, New Media)
	146
	20.2

	Post-Secondary Educator (Art, Drama, Music, Dance, Creative Writing, New Media)
	82
	11.4

	K-12 Educator (Art, Drama, Music, Dance, Creative Writing, New Media)
	72
	10.0

	Arts Administrator (Any Art Form)
	65
	9.0

	Other Arts Related Employment
	63
	8.7


As Figure 4 indicates, close to two-thirds of respondents would like to be employed in arts roles in the private sector.  Majorities would like to be employed in arts roles in the public or government sector or employed as arts educators.
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Contributors to Success 

Figure 5 depicts the mean importance of various factors in respondents’ success as artists on a five-point scale where one equals not at all important and five equals critical.  Of greatest importance are a market for one’s work, a supportive environment or community, marketing resources, and networking opportunities within one’s field.  Of lowest importance are peer critiques and technical assistance.
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Figure 6 portrays mean ratings of respondents’ access to the same factors in their success as artists.  The means in this graphic are calculated on a scale from one to five where one equals no access and five equals excellent access.  Here, only two factors achieve the level of “reasonable access” (mean value of 3.00):  available supplies and equipment; and networking opportunities within my field. Achieving by far the lowest level of access are fellowships and other direct financial assistance.  
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The ways in which these factors inhibit respondents’ work as artists are presented in Table 5. Chief among these are lack of financial support.  This is followed by work space, lack of interest or demand among members of the public, lack of resources, and lack of jobs or opportunities.   
	Table 5
WAYS IN WHICH THESE FACTORS INHIBIT WORK AS AN ARTIST



	
	Frequency
	Percent

	Lack Of Capital/Lack Of Cash/Lack Of Financial Assistance
	68
	17.8

	Available Studio Access At A Reasonable Rate/Working Space
	63
	16.5

	Lack Of Public Interest/Lack Of Market Demand
	53
	13.9

	Limited Access To Resources/Need More Help/Need Better Access To Equipment Or Supplies/Need Access To Training Or Workshops
	42
	11.0

	Not Enough Professional Opportunities/No Jobs Available
	40
	10.5

	Lack Of Marketing And Promotional Skills
	39
	10.2

	Lack Of Community Support
	37
	9.7

	Lack Of Support From The Arts Community  
	32
	8.4

	Difficult To Pay For Health Insurance
	30
	7.9

	No Galleries To Show Art Work In/ Too Few Galleries To Show Work  
	24
	6.3

	Lack Of Professional Critiques
	19
	5.0

	Lack Of Time
	16
	4.2

	Lack Of Art Schools In The Greater Sacramento Area
	15
	3.9

	Limited Or No Access To Peer Critiques Or Dialogue
	9
	2.4

	Have To Have A Second Job To Pay For Insurance
	9
	2.4

	People Expect The Work To Be Done For Free/A Lot Of People Do Not Pay Artists
	6
	1.6

	Too Few Performance Venues/Limited Number Of Venues To Perform 
	3
	.8


	Table 5

WAYS IN WHICH THESE FACTORS INHIBIT WORK AS AN ARTIST



	
	Frequency
	Percent

	All Factors Contribute
	3
	.8

	Lack Of Racial And Gender Diversity Within Arts Community
	3
	.8

	Lack Of Public Awareness/Lack Of Public Respect
	2
	.5

	None/Nothing
	29
	7.6

	Other
	41
	10.8

	Refused/No Comment
	2
	.5

	Don’t Know
	1
	.3


Additional factors that inhibit respondents’ work as an artist are portrayed in Table 6.   Here, the leading factors are limited funding, time, the current economy, and needing places to show one’s work.  
	Table 6
ADDITIONAL FACTORS THAT INHIBIT WORK AS AN ARTIST



	
	Frequency
	Percent

	Limited Funding In Region
	35
	10.8

	Time
	34
	10.5

	Economy/Current Economic Crisis
	32
	9.8

	Having Places To Show Work/Access To Galleries To Show My Work
	27
	8.3

	Limited Community Support
	23
	7.1

	Lack Of Market Demand
	23
	7.1

	No Money/Can’t Afford To Be An Artist On Income
	21
	6.5

	Affordable Studio Space/Workspace
	19
	5.8

	Networking Opportunities
	16
	4.9

	The Amount Of Money Artists Are Paid  
	15
	4.6


	Table 6
ADDITIONAL FACTORS THAT INHIBIT WORK AS AN ARTIST



	
	Frequency
	Percent

	Having A Full-Time Job/Job Duties
	15
	4.6

	Lack Of Venues To Perform/Access To Venues For Performing  
	12
	3.7

	Lack of Dialogue In The Community/Limited Professional Critiques in the Area
	12
	3.7

	Responsibilities/Dealing With The Responsibilities Essential To Life
	11
	3.4

	Government Regulations
	11
	3.4

	Lack Of Marketing Skills 
	10
	3.1

	The High Cost Of Having Health Insurance
	9
	2.8

	Need Art Education With Professionals/Need Higher-Quality Training
	8
	2.5

	Lack Of Racial/Gender/Age Diversity Within Arts Community
	7
	2.2

	Public’s Limited Knowledge Of The Arts  
	7
	2.2

	Lack Of Work Supplies/Materials
	5
	1.5

	Lack Of Publicity  
	4
	1.2

	Lack Of Support From Arts Community
	4
	1.2

	Health Problems Of Family Members
	3
	.9

	Lack Of General Business Skills
	3
	.9

	Lack Of Motivation
	3
	.9

	Fear Of Failure
	2
	.6

	Isolation
	2
	.6

	None/Nothing
	22
	6.8

	Other
	86
	26.5

	Refused/No Comment
	2
	.6


Training

Table 7 depicts the types of artistic training respondents have had.  The largest group are self-taught.  Other types of training received by relatively substantial proportions of respondents include having a special teacher or mentor, receiving private studio or individual instruction, having a bachelor’s degree, and receiving on-the-job training.
	Table 7
ARTISTIC TRAINING


	
	Frequency
	Percent

	Self-Taught
	423
	66.9

	Special Teacher Or Mentor
	283
	44.8

	Private Studio Or Individual Instruction Outside Of A Formal Degree Program
	258
	40.8

	Bachelor's Degree
	249
	39.4

	On-The-Job Training
	246
	38.9

	Informal Peer Networks
	226
	35.8

	Art College, Including Technical Or Professional School
	212
	33.5

	Classes From Artist-Serving Associations Or Membership Associations
	153
	24.2

	Community Centers/Organizations
	138
	21.8

	Internships, Apprenticeships
	104
	16.5

	Graduate Degree
	92
	14.6

	MFA Degree
	61
	9.7

	Other 
	89
	14.1


Types of additional training respondents would be interested in are presented in Table 8.  Chief among these are training in how to fund one’s work and career, further training in one’s current art form, training in marketing and promotion, and training in using new technologies in one’s art.

	Table 8
TYPES OF ADDITIONAL TRAINING OF INTEREST


	
	Frequency
	Percent

	Training In How To Fund My Work And My Career
	365
	61.2

	Further Training In My Current Art Form(s)
	333
	55.9

	Training In Marketing And Promotion
	330
	55.4

	Training In Using New Technologies In My Art
	298
	50.0

	Training In Career Strategy, Business Planning
	250
	41.9

	Training In A Different Art Form
	190
	31.9

	Training In Accounting, Taxation, Legal Issues
	175
	29.4

	Other 
	49
	8.2


Mean assessments of various barriers that make it difficult to get training on a three-point scale where one equals not a barrier and three equals a major barrier are displayed in Figure 7.  Receiving the highest score is the cost of training; the lowest score is accorded to programs being too competitive to get into.  No barrier achieves a mean score that is closer to the level of “major” than to the level of “minor.”
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Sources of Financial Support

As shown in Table 9, respondents are most likely to support their artistic practices financially in two ways:  via income from another occupation and by sales or income from their artistic work.  Least likely to serve as sources of support are investments, grants, and commercial loans.

	Table 9
SOURCES OF FINANCIAL SUPPORT FOR ARTISTIC PRACTICES


	
	Frequency
	Percent

	Income From Additional Occupation
	348
	57.0

	Sales Or Income From Artistic Work
	334
	54.8

	Support (Including Gifts Or Loans) From Family, Friends Or Others
	170
	27.9

	Savings Or Inheritance
	125
	20.5

	Credit Card Debt
	112
	18.4

	Investments
	52
	8.5

	Grants From Foundations, Government Agencies Or Other Charitable Or Nonprofit Sources
	50
	8.2

	Commercial Loans
	9
	1.5

	Other 
	85
	13.9


Health Insurance

As Figure 8 illustrates, by far the majority of respondents have health insurance.  Close to one in five, however, do not.
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Access to Artist Resources

Figure 9 portrays the extent to which respondents have access to various artist resources.  Most accessible are artistic tools, artistic supplies, and artistic equipment; least accessible are rehearsal spaces and performance spaces.
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Work Space 

Figure 10 displays the mean extent to which respondents are interested in various option for new or different work space on a three-point scale where one equals not interested and three equals very interested.  Most likely to be of interest is participating in using resources of a multidisciplinary arts center that provides access to equipment; least likely is living in an affordable artists live/work facility.
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Reaching Audiences and Markets

Figure 11 depicts the mean importance of various avenues in reaching respondents’ audiences or markets on a scale of one to three where one equals not important and three equals critical.  Most important are a website, social networking site, or email; person-to-person; buyers; referrals; and the artist’s own website.
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As Figure 12 indicates, the majority of respondents are somewhat satisfied with their success in getting their work out.  In addition, seven percent are highly satisfied.  When summed, these figures total more than six in ten (61 percent).  Over a third, however, are not satisfied. 
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Locating Opportunities

Table 10 presents the ways in which respondents find out about opportunities in their field.  The predominant sources are word-of-mouth or other artists, websites and listservs, and Internet searches.  
	Table 10
WAYS IN WHICH RESPONDENTS LOCATE OPPORTUNITIES IN THEIR FIELDS



	
	Frequency
	Percent

	Word-Of-Mouth Or Other Artists
	511
	88.3

	Websites And Listservs  
	417
	72.0

	Internet Searches
	360
	62.2

	Professional Organizations
	320
	55.3

	Community Groups And Organizations
	255
	44.0

	Professional Associations
	215
	37.1

	School And Colleges
	143
	24.7

	Conferences
	106
	18.3

	Unions Or Guilds
	66
	11.4

	Employer
	57
	9.8

	Church, Synagogue, Mosque Or Other Religious Organization
	41
	7.1

	Retail Stores
	35
	6.0

	Not Applicable
	8
	1.4

	Other 
	39
	6.7


Table 11 displays the most important websites, listservs, and other online resources respondents use to find out about opportunities in their field.    Facebook is by far the most likely to be used; this is followed at some distance by SMAC, craigslist, and Google.   
	Table 11
MOST IMPORTANT WEBSITES, LISTSERVS, AND OTHER ONLINE RESOURCES RESPONDENTS USE TO FIND OUT ABOUT OPPORTUNITIES 


	
	Frequency
	Percent

	Facebook
	81
	23.4

	SMAC
	32
	9.2

	craigslist  
	30
	8.7

	Google
	25
	7.2

	Emails/Personal Emails
	17
	4.9

	Sacramento365.com  
	14
	4.0

	Placer Arts
	11
	3.2

	Seeaplay.com
	9
	2.6

	Sacramento News And Review  
	7
	2.0

	CAC
	7
	2.0

	Poets/Writers
	7
	2.0

	CFFA
	7
	2.0

	Backstage.com
	7
	2.0

	Twitter
	6
	1.7

	Art Council Website
	6
	1.7

	LinkedIn  
	6
	1.7

	SF Casting
	5
	1.4

	Websites (Non-Specific)
	5
	1.4

	Actors’ Equity  
	5
	1.4

	Etsy
	4
	1.2

	Galleries/Museums
	4
	1.2

	Blueline Gallery
	4
	1.2

	GRAMMY365  
	4
	1.2


	Table 11
MOST IMPORTANT WEBSITES, LISTSERVS, AND OTHER ONLINE RESOURCES RESPONDENTS USE TO FIND OUT ABOUT OPPORTUNITIES 


	
	Frequency
	Percent

	actors access  
	4
	1.2

	Fine Art America
	4
	1.2

	Yahoo!
	4
	1.2

	Saatchi
	4
	1.2

	Ballet Company’s Personal Website  
	3
	.9

	Crocker Art Museum
	3
	.9

	SCARTS
	3
	.9

	Hollywood Reporter
	3
	.9

	ASCAP
	3
	.9

	Café
	3
	.9

	California Lawyers For The Arts  
	3
	.9

	ZAPP
	3
	.9

	Yelp
	3
	.9

	MySpace
	3
	.9

	The Sacramento Bee  
	3
	.9

	Nonprofit Resource Center  
	3
	.9

	Mondavi Arts Consortium
	2
	.6

	SARTA
	2
	.6

	eBay
	2
	.6

	VIP
	2
	.6

	Art News
	2
	.6

	Monster  
	2
	.6

	Art Deadline
	2
	.6

	Yessy.com
	2
	.6

	Playbill.com
	2
	.6

	Artjobs.com
	2
	.6

	Verge Gallery
	2
	.6

	Art Search
	2
	.6

	Women In Arts  
	2
	.6

	None/Nothing
	18
	5.2

	Other
	325
	93.9

	Don’t Know
	4
	1.2


Table 12 portrays the arts service organizations and nonprofits respondents use to find out about opportunities in their fields.  Most likely to be used is SMAC.  This is followed at some distance by Placer Arts.

	Table 12 
MOST IMPORTANT ARTS SERVICE ORGANIZATIONS OR NONPROFITS 
RESPONDENTS USE TO FIND OUT ABOUT OPPORTUNITIES 



	
	Frequency
	Percent

	Sacramento Metropolitan Arts Commission/SMAC
	65
	20.7

	Placer Arts
	32
	10.2

	California Arts Council
	24
	7.6

	Blue Line
	19
	6.1

	Capital Film Arts Alliance/CFAA
	14
	4.5

	Crocker Art Museum  
	10
	3.2

	Sacramento Fine Arts Center
	8
	2.5

	Yolo County
	8
	2.5

	League Of Sacramento Theaters
	7
	2.2

	Sacramento365.com
	7
	2.2

	Actors’ Equity  
	6
	1.9

	CCAS
	6
	1.9

	Roseville Arts
	6
	1.9

	AIA
	5
	1.6

	Sacramento Poetry Center
	5
	1.6

	SARTA
	5
	1.6

	Pence Galleries
	5
	1.6

	California Lawyers For Arts
	5
	1.6

	Second Saturday
	5
	1.6

	California Film Foundation
	5
	1.6

	Poets And Writers Magazine
	4
	1.3

	Sacramento Arts Council
	4
	1.3

	Verge
	4
	1.3

	NEA
	4
	1.3

	Craigslist
	4
	1.3


	Table 12 
MOST IMPORTANT ARTS SERVICE ORGANIZATIONS OR NONPROFITS 
RESPONDENTS USE TO FIND OUT ABOUT OPPORTUNITIES 



	
	Frequency
	Percent

	For Arts’ Sake
	4
	1.3

	Vox Gallery
	3
	1.0

	El Dorado Arts Council
	3
	1.0

	Celebration Arts
	3
	1.0

	Facebook
	3
	1.0

	Elk Grove Artist
	3
	1.0

	Viewpoint Gallery
	3
	1.0

	Sacramento Metal Arts Guild
	3
	1.0

	Davis Art Center
	3
	1.0

	Sacramento Guitar Society
	3
	1.0

	Lincoln Arts
	3
	1.0

	Word Of Mouth
	3
	1.0

	Access Sacramento
	3
	1.0

	Art Galleries (General)
	3
	1.0

	IEA
	2
	.6

	Sacramento Metropolitan Arts Organizations
	2
	.6

	VIP
	2
	.6

	The Sacramento Bee  
	2
	.6

	ACDA
	2
	.6

	Creative Arts League Of Sacramento
	2
	.6

	Lampwork Websites
	2
	.6

	San Francisco Center For The Book
	2
	.6

	Yuba Arts Council
	2
	.6

	Spanglish Arts
	2
	.6

	Placer Artist League
	2
	.6

	Spirit In The Arts Center
	2
	.6

	California Writers Club
	2
	.6

	Second Friday
	2
	.6

	Vera Icon Public
	2
	.6

	Rocklin Fine Arts
	2
	.6

	Women In Arts
	2
	.6


	Table 12 
MOST IMPORTANT ARTS SERVICE ORGANIZATIONS OR NONPROFITS 
RESPONDENTS USE TO FIND OUT ABOUT OPPORTUNITIES 



	
	Frequency
	Percent

	Americans For Arts
	2
	.6

	Folsom Art Association
	2
	.6

	Academy Of American Poets
	2
	.6

	Capital Film Arts Alliance
	2
	.6

	Non-Profit Resource Center
	2
	.6

	KVIE
	2
	.6

	Audiosparx.com 
	2
	.6

	Images Theater
	2
	.6

	California Arts Commission
	2
	.6

	None/Nothing
	16
	5.1

	Other
	322
	102.5

	Don’t Know
	7
	2.2


Other Resources
Table 13 depicts other resources that would benefit respondents and the rest of the Sacramento arts community.  Although relatively few people answered this question, a few themes emerged; the top two were more networking opportunities and affordable workspaces.
	Table 13
OTHER RESOURCES THAT WOULD BENEFIT ARTISTS 

AND THE SACRAMENTO ARTS COMMUNITY



	
	Frequency
	Percent

	More Networking Opportunities/Networking
	19
	6.5

	Affordable Workspaces/Workspaces
	17
	5.8

	Funding
	14
	4.8

	Connecting Artists With Venues/Venues
	12
	4.1


	Table 13
OTHER RESOURCES THAT WOULD BENEFIT ARTISTS 

AND THE SACRAMENTO ARTS COMMUNITY



	
	Frequency
	Percent

	Shared Workspace With Other Artists
	11
	3.8

	Community Art Centers
	11
	3.8

	More Public Learning/Educate Public/Public Awareness Of Art  
	11
	3.8

	Access To Technical Resources/Training
	9
	3.1

	Business Workshops/Business Education
	8
	2.7

	Advertising/Promotion/Publicity
	8
	2.7

	Grants For Artists
	8
	2.7

	An Artist Co-op/Artist Co-op Community
	7
	2.4

	Newspapers/Newspaper Advertisement
	6
	2.0

	Comprehensive List Of Visual And Performing Arts Events In Sacramento
	6
	2.0

	Art Festival To Showcase All Disciplines
	6
	2.0

	Reviews/Critiques  
	6
	2.0

	Art Collaborative
	6
	2.0

	Healthcare
	5
	1.7

	Support For Local Artists/Recognition From Community 
	4
	1.4

	Residency Opportunities
	3
	1.0

	Raise Level Of Income For Artists In Sacramento
	3
	1.0

	Access To Buyers/Collectors
	3
	1.0

	Open Call From Galleries For Artists To Exhibit Work
	3
	1.0

	Newsletters/Email Bulletins
	3
	1.0

	Union For Artists
	2
	.7

	Access To Storage Facilities
	2
	.7

	Access To Lawyers/Legal Services
	2
	.7

	Centralized Resource Database
	2
	.7

	Tax Credits For Artists
	2
	.7

	Center For Exchange Of Art Supplies/Recycle Center
	2
	.7

	Access To Community Printing Press
	2
	.7

	Fully Functioning Film Commissioners
	2
	.7

	None/Nothing
	3
	1.0

	Other
	166
	56.7

	Don’t Know
	9
	3.1


Zip Codes
Tables 14 and 15 present the top Zip Codes in which respondents said they live and work.  The four leading residential Zip Codes are 95816, 95616, 95818, and 95817.  The four leading work Zip Codes are 95814, 95816, 95616, and 95818.  

	Table 14
TOP RESIDENTIAL ZIP CODES



	
	Frequency
	Percent

	95816
	31
	4.1

	95616
	29
	3.9

	95818
	29
	3.9

	95817
	26
	3.5

	95814
	20
	2.7

	95820
	16
	2.1

	95819
	15
	2.0

	95821
	15
	2.0

	95628
	14
	1.9

	95831
	14
	1.9

	95618
	13
	1.7

	95630
	13
	1.7

	95822
	13
	1.7

	95603
	12
	1.6

	95608
	11
	1.5


	Table 15
TOP WORK ZIP CODES




	
	Frequency
	Percent

	95814
	45
	6.0

	95816
	34
	4.5

	95616
	28
	3.7

	95818
	26
	3.5

	95811
	19
	2.5

	95819
	18
	2.4

	95817
	15
	2.0

	95603
	14
	1.9

	95608
	13
	1.7

	95628
	13
	1.7

	95678
	12
	1.6

	95821
	12
	1.6

	95630
	11
	1.5

	95825
	11
	1.5

	95831
	10
	1.3


Respondent Demographics

Tables 16 through 18 and Figure 13 illustrate the demographics of the responding sample of artists.  These graphics indicate the following:
Age

The largest group of respondents are aged 36 to 55.  Those aged 56 and older represent over a third of the sample (37 percent); those 36 and older represent about eight in ten (81 percent).

	Table 16
AGE



	
	Frequency
	Percent

	Under 25 Years Old
	29
	5.1

	25 To 35 Years Old
	80
	14.0

	36 To 55 Years Old
	250
	43.9

	56 To 65 Years Old
	151
	26.5

	66+ Years Old
	60
	10.5


Gender

The majority of respondents are female.
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Income
The majority of respondents (68 percent) have individual incomes of less than $50,000; over two-fifths (44 percent) have incomes of less than $25,000.

	Table 17
TOTAL INDIVIDUAL INCOME IN PREVIOUS YEAR



	
	Frequency
	Percent

	Under $10,000
	104
	19.4

	$10,000 To $25,000
	133
	24.9

	$25,000 To $49,000
	126
	23.6

	$50,000 To $74,000
	94
	17.6

	$74,000 To $99,000
	46
	8.6

	$100,000 To $149,000
	24
	4.5

	$150,000 To $300,000
	6
	1.1

	Over $300,000
	2
	.4


Ethnicity

Slightly more than seven in ten respondents are white.  The next largest groups are African-American and Mexican, Mexican-American, or Chicano. 
	Table 18
ETHNIC BACKGROUND



	
	Frequency
	Percent

	White
	396
	70.7

	African-American
	41
	7.3

	Mexican, Mexican-American, Chicano
	38
	6.8

	Other Hispanic, Latino Or Spanish Origin
	24
	4.3

	American Indian Or Alaskan Native
	23
	4.1

	Chinese
	15
	2.7

	Filipino
	12
	2.1

	Japanese
	6
	1.1

	Puerto Rican
	5
	.9

	Other Asian
	3
	.5

	Native Hawaiian
	3
	.5

	Cuban
	2
	.4

	Asian Indian
	2
	.4

	Hmong
	2
	.4

	Korean
	2
	.4

	Vietnamese
	1
	.2

	Guamanian Or Chamorro
	1
	.2

	Samoan
	1
	.2

	Other Pacific Islander
	1
	.2

	Other
	28
	5.0

	Decline To State
	55
	9.8


Receipt of a Report or the E-Newsletter

As shown in Figure 14, somewhat over seven in ten respondents indicated that they would like to receive a report on this research or subscribe to the For Arts’ Sake e-newsletter.  Which of these two items the respondents are interested in, however, cannot be determined from the answers.
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SUMMARY AND CONCLUSIONS

Artist Profile
· The majority of artists in the region are visual artists.  This is followed at some distance by musicians and by actors.

· The largest group of regional artists are aged 36 to 55.  Those aged 56 and older represent over a third of artists; those 36 and older represent about eight in ten.

· The majority of artists in the region are female.

· Slightly more than seven in ten regional artists are white.  The next largest groups are African-American and Mexican, Mexican-American, or Chicano. 

Training

· About half of the region’s artists say that have at least six or more years of professional work in their field regionally, nationally, and beyond.  This is followed by having been recognized nationally for contributions to their field, having worked consistently in their field for at least five post-school years, and having excelled professionally in their disciplines.

· The largest group are self-taught.  Other types of training received by relatively substantial proportions of respondents include having a special teacher or mentor, receiving private studio or individual instruction, having a bachelor’s degree, and receiving on-the-job training.

· Key types of additional training artists would be interested in training in how to fund one’s work and career, further training in one’s current art form, training in marketing and promotion, and training in using new technologies in one’s art.

Income

· The majority of artists in the region have individual incomes of less than $50,000; over two-fifths have incomes of less than $25,000.

· The largest group of artists derive between 1 and 20 percent of their individual income from their artistic and creative endeavors.  This is followed by between 80 and 100 percent and by none.

· Artists are most likely to support their practices financially in two ways:  first by income from another occupation, and second via sales or income from their artistic work. 

Employment 

· The majority of the region’s artists are part-time artists.  More than two-fifths, however, are full-time artists.  

· The majority are also self-employed as artists.  Other noticeable proportions are not employed as artists in any way or are employed as arts educators.

· The majority do not hold any other job. 

· Close to two-thirds would like to be employed in arts roles in the private sector.  Majorities would like to be employed in arts roles in the public or government sector or employed as arts educators. 

Success Factors

· From the perspective of artists in the region, a market for one’s work, a supportive environment or community, marketing resources, and networking opportunities within one’s field are of greatest importance in their success. 

· In terms of access to success factors, only two factors achieve the level of “reasonable access”:  available supplies and equipment; and networking opportunities within artists´ fields.  None of the factors specified as being of greatest importance are viewed as being reasonably accessible.
· The factor that most greatly inhibits regional artists’ work as artists is lack of financial support.  This is followed by work space, lack of interest or demand among members of the public, lack of resources, and lack of jobs or opportunities.   

· The barrier that makes it most difficult to get training is the cost of training.  However, no barrier is viewed as being closer to the level of “major” than to the level of “minor.”

Resources 

· The resources that are most accessible to the region’s artists are artistic tools, artistic supplies, and artistic equipment; least accessible are rehearsal spaces and performance spaces.

· The new or different option for work space that is most likely to be of interest is participating in using the resources of a multidisciplinary arts center that provides access to equipment; least likely to be of interest is living in an affordable artists live/work facility.

Reaching Audiences 

· The most important avenues in reaching audiences or markets are a website, social networking site, or email; person-to-person; buyers; referrals; and the artist’s own website.

· The majority of the region’s artists are somewhat satisfied with their success in getting their work out.  In addition, seven percent are highly satisfied.  When summed, these figures total more than six in ten.  Over a third, however, are not satisfied. 

· The predominant sources for learning about opportunities in one’s field are word-of-mouth or other artists, websites and listservs, and Internet searches.  
Areas for Further Study or Action 

· Facilitating the evolution of a more supportive community

· Developing audiences and markets

· Providing training in key areas at an affordable cost

· Developing marketing resources for artists 

· Expanding networking opportunities

· Considering the development of a multidisciplinary arts center

· Pursuing the development of new rehearsal, performance, and display spaces
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